
“I was born to do this,” says
Top Agent Kim Letto of her
real estate career. “I should have
done it 25 years ago.” Her enthu -
siasm is understandable. After
all, who wouldn’t love helping
clients find beautiful recreational

waterfront properties in cottage country? 

Kim and her husband moved to area nearly 10 years ago,
thinking they would commute to the city for work, but
that got to be tiresome. “My background is in store and
restaurant design and construction project management,”
she explains. “I worked throughout Canada and the US
on large retail space projects.” That background made her
transition into real estate feel like a natural fit. 

It’s precisely that knowledge, combined with a
commitment to client communication, that gives Kim
a competitive advantage. “I think my retail back -
ground gives me the knowledge and the know-how to
build a brand, rather than just selling, which I think is
very important,” she says. “I’m very involved in using
social media to reach out to clients and potential new
clients,” she continues. “I like to stay in touch and
share information that way.” 

Kim also has the experience to connect with people who
are moving to the area from the city and transitioning to
a slower-paced atmosphere. “I hope my clients remember
me as being friendly and down-to-earth, with a good
sense of humor,” she says. “And also that my knowledge
of construction and living here helps them understand
that living in cottage country is a lot different than living
in the city. You’ve got to deal with septic systems, potable
water, year ‘round roads, and other potential challenges.” 

A simple yet meaningful philosophy guides Kim’s way of
doing business. “I treat everyone as though they’re my
family or friends,” she says. “I wouldn’t want someone I
care about to take on something they can’t handle. I want
my clients to be prepared and know what owning a
waterfront property entails.” 

Kim’s commitment to her clients has not gone unnoticed.
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She has received both the Money Maker Award and the
Director’s Platinum Award from Royal LePage. She was
also included in the Toronto Star in an article about using
drone technology for real estate, and was interviewed by
CBC radio for a segment on downsizing homes. 

Staying involved in the community is important to Kim.
She is President of the Big Bald Lake Cottage Asso -
ciation, and serves on the Board for the Buckhorn Com -
munity Center. She is a past President of the Buckhorn
District Tourist Association, and volunteers for several
other causes through the local real estate board. 

Kim appreciates being recognized for her success, but the
most rewarding part of her career comes directly from her
clients. “I love seeing how happy and satisfied people are
when they actually get their escape on the lake and realize
that dream of having a place to host family and friends
and make memories.”

Looking to the future of her business, Kim sees some
intriguing possibilities. “I really love what I’m doing
now,” she says. “I can potentially see myself getting my
broker’s license and opening a little shop of my own —
something small, cozy, and comfortable.”

When Kim isn’t busy helping clients or involved in
community activities, there’s a good chance you’ll find
her with a four-legged friend by her side. “I volunteer for
Golden Rescue Canada, and my husband and I have
fostered as many as four dogs at a time.” 
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